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2014:
$670

2024
$984
(+47% vs
2014)

CPI: +33%

US EXPENDITURES FOR MEAT & POULTRY
Per Capita, By Type of Meat, Annual

Nominal Dollars
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US EXPENDITURES FOR MEAT & POULTRY

Percent of Disposable Income (1999-2024)
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“Affordability
Trends"”...

“It's All
Relative”

US EXPENDITURES FOR MEAT & POULTRY
Percent of Disposable Income (1999-2024)
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“Affordability
Trends"”...

“It's All
Relative”

US EXPENDITURES FOR MEAT & POULTRY

Percent of Disposable Income (2020-2024)
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Meat Demand Outdoes
Meat Avoidance

Meat Science 190 (2022) 108843

Contents lists available at ScienceDirect

MEAT SCIENCE

Meat Science

EI.SEVIER journal homepage: www.elsevier.com/locate/meatsci

Check for

U.S. perspective: Meat demand outdoes meat avoidance s

Glynn T. Tonsor °, Jayson L. Lusk ™"

@ Department of Agricultural Economics, Kansas State University, United States of America
® Department of Agricultural Economics, Purdue University, United States of America

https://www.sciencedirect.com/science/article/pii/S030917402200111%



https://www.sciencedirect.com/science/article/pii/S0309174022001115

Meat Demand Monitor (MDM )
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What's The Similarity Between Blue Jeans and Beef
Demand?

Beef consumption and beef demand isn&rsquo;t the same thing. Here&rsquo;s an explanation.

Demand is NOT Per Capita Consumption

BEEE’ THE CHECKOFF ~ THE CATTLEMEN'S BEEF BOARD ~ HOW TO PAY YOUR CHECKOFF

Horme > The Drive > What's Demand Got to D...

What's Desxmnmand Got to Do with It

A\ n

https://www.beefmagazine.com/market-news/what-s-the- https://www.beefboard.org/2025/07/21/

similarity-between-blue-jeans-and-beef-demand- whats-demand-got-to-do-with-it/
A N N
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BEEF PRICE-QUANTITY RELATIONSHIP Observing real price

; Annual, Retail Weight, Deflated All Fresh Retail Price increase (w/ Ibs
Per Pound _
2025 increase) = DEMAND
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Kansas State University Department Of Agricultural Economics Extension Publication 12/16/2025

A Microeconomic Assessment of the US Retail Beef Market: Beef
Demand Matters

Brian K. Coffey (bcoffey@ksu.edu) — K-State Department of Agricultural Economics
Glynn T. Tonsor (gtonsor@ksu.edu) — K-State Department of Agricultural Economics
December 2025

*" ..Our demonstrative analysis attributes
14%6 of the 2024 to 2025 price increase to
a supply decrease and 87% to an increase
In consumer demand.”

https://agmanager.info/livestock-meat/meat-demand/meat-demand-research-
studies/microeconomic-assessment-us-retail-beef
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() PORK BUSINESS/ NEWS/ INDUSTRY

3 Factors Fueling Americans’
Obsession with Protein

DROVERS/ NEWS/ INDUSTRY/ TOP STORY
Whether it's pork, beef or chicken, consumers can't

ex ugh in. That's fueling robu M M
errendand P ot vesmdkproducety. Consumers Confirm Protein
B o rmeseon - 3une o 20251048 A IS In: Meat Continues to Have

Its Moment on the Plate

K-State's Clynn Tonsor says the July Meat Demand
Monitor revealed positive trends in meat
consumption and consumer attitudes toward
protein purchases.

3 Factors Fuel U.5. Consumers’ Obsession With Protein

Whether it's pork, beef or chicken, consumers can't seem to eat enough protein. That's fueling robust demand and prices._

% By Angie Stump Denton - August 12, 2025 02:21 PM

PUBLISHED ON JUNE17, 2025

Meat is having a moment, and the craze for maore protein is benefiting


Presenter Notes
Presentation Notes
https://www.porkbusiness.com/news/industry/3-factors-fueling-americans-obsession-protein 

https://www.drovers.com/news/industry/consumers-confirm-protein-meat-continues-have-its-moment-plate

https://www.morningagclips.com/in-the-cattle-markets-meat-is-having-a-moment/


Protein Values
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_F “‘%l Food Policy

ELSEVIER Volume 138, January 2026, 103026

GLP-1 use and protein demand

Justin D. Bina @ & &, Glynn T. Tonsor ® &, Timothy J. Richards ¢ &

Show more

+ Add to Mendeley qg Share %9 Cite

FooD
PoLICY

July 24’ - June 25’
MDM Data

> 12% current GLP-1 users

»> Male, 18-44 age, >$100k
Income

https://doi.org/10.1016/j.foodpol.2025.103026 =

Get rights and content 2

Meat Demand Impacts

1 GLP-1 Users have higher WTP for most protein items
J GLP-1 Users have reduced price sensitivity for most protein items




K-shaped economy for consumers

Atlanta Fed Measure of Median Nominal Wage Growth
= Lowest Wage Quartile = Second Wage Quartile ==Third Wage Quartile =Highest Wage Quartile
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Sources: Federal Reserve Bank of Atlanta, Macrobond, Apollo Chief Economist

https://www.apolloacademy.com/the-k-
shaped-economy/

’ Meat Demand Monitor (MDM )

Average Weekly Food Expenses, by Financial Sentiment
(Now vs One Year Ago) for Dec. 2025 (MDM)
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Financial Sentiment (Current Household Finances vs Last Year, MDM)
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Price - Protein Values (Purchase Importance),
by Financial Sentiment (Now vs Last Year, MDM)
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Weekly Food Spending,
by Financial Sentiment (Now vs Last Year, MDM)
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Share of Weekly Food Spending at Home,
by Financial Sentiment (Now vs Last Year, MDM)
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Growing the pork pie takes volume times price
]

U.S. pork no longer the ‘other’ meat as campaign FF = &
celebrates whole hog

Pork demand is critical to the live hog sector; optimism building around current pro-meat protein environment.

"

ﬁr Ann Hess, Content Producer, National Hog Farmer © 9 Min Read 2 Bochringer
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Pork demand impacts the bottom line much more than
producers may realize
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Presenter Notes
Presentation Notes
https://www.nationalhogfarmer.com/market-news/growing-the-pork-pie-takes-volume-times-price 

https://www.nationalhogfarmer.com/market-news/pork-demand-impacts-the-bottom-line-much-more-than-producers-may-realize 

https://practicallyranching.buzzsprout.com/1995747/episodes/11686340-26-glynn-tonsor-beef-supply-demand-and-mousetraps 


More information available at:

gy "sManagsy

This presentation will be available in PDF format at:

http://www.agmanager.info/about/contributors/individual/tonsor.asp

Host of additional industry resources are cross-linked as well
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