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Economic Impact of Meat Industry: 2019 Data
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Monthly Meat Demand Monitor, Methods, and

Supportingdnformation
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The Meat Demand Maonitor (WMD) project is funded in-part by the beef checkoff and the pork checkoff. Maonthly reports and

supporting documentation are available here.
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Monthly Meat Demand Monitor

Title Author Date Downloads
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Self-Declared Diet Tracking

Self-Declared Diet, Feb. 2020 - Mar. 2023 (Source: MDM Project)
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Protein Values — What Drives Purchasing?
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On Average
Freshness is 1.4x

Importance of Price

Convenience is 4.9x
Importance of Env.
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Protein Values — What Drives Purchasing?
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On Average
Freshness is 1.4x

Importance of Price

Convenience is 4.9x
Importance of
Env. Impact

Share Indicating Top-4

Importance
Freshness 54%
Price 50%

Convenience 26%
Env. Impact 14%
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Generational Opportunities...

Share Intentionally Eating Protein for Strength-Training or
Other Fitness-Related Goals, by Generation (Feb. 2023, MDM)

Frequency of Ground Pork Consumption, by Generation
(Mar. 2023, MDM)
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More information available at:
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