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Labeling Evolution
 U.S. Nutrition 
Facts Label 

 1st appeared in 1994  

 Organic Foods 
Production Act of 1990

 National Organic Program established in 2000



Agricultural Economics

Labeling Evolution Continues

Consider these terms  
Environmentally Friendly  

Lean
Local

Natural
Raised by Independent Farmers 

Sustainable
Tender

Traceable
Vegetable Diet 
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Labeling Evolution Continues

 PVP document now 66 pages long

https://www.ams.usda.gov/sites/default/files/media/Official%20ListingPVP.pdf

https://www.ams.usda.gov/sites/default/files/media/Official%20ListingPVP.pdf
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Labeling Evolution Continues – It Always Will!
Alternative Proteins Situation 

https://www.agmanager.info/alternative-
proteins-situation-broad-overview-and-
framing-economic-discussion

https://www.agmanager.info/alternative-proteins-situation-broad-overview-and-framing-economic-discussion
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Change is always ongoing
Scientific ability changes

Public acceptance & preferences change  

Producer views & practices change 
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Consider how much phones 
have changed…
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Sources: http://imgkid.com/old-rotary-phone.shtml http://www.gizmag.com/mobile-pnone-40-year-anniversary-photos/25677/ http://www.cellphonereviews.com/who-
invented-the-cell-phone/ http://science.howstuffworks.com/innovation/inventions/who-invented-the-cell-phone.htm

http://imgkid.com/old-rotary-phone.shtml
http://www.gizmag.com/mobile-pnone-40-year-anniversary-photos/25677/
http://www.cellphonereviews.com/who-invented-the-cell-phone/
http://science.howstuffworks.com/innovation/inventions/who-invented-the-cell-phone.htm
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Consider how much MORE
“phones” will change…
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Sources: http://www.techradar.com/us/news/wearables/apple-iwatch-release-date-news-and-rumours-1131043

?

http://www.techradar.com/us/news/wearables/apple-iwatch-release-date-news-and-rumours-1131043
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Protein Purchasing Drivers

https://www.agmanager.info/livestock-meat/meat-
demand/monthly-meat-demand-monitor-survey-data

Prominence 
on Labels 

varies WIDELY

https://www.agmanager.info/livestock-meat/meat-demand/monthly-meat-demand-monitor-survey-data
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Protein Purchasing Drivers

https://www.agmanager.info/livestock-meat/meat-
demand/monthly-meat-demand-monitor-survey-data

Origin – Far 
from the Top

-----

Likert-Scale vs 
Forced Rank 

Questions 
Matter

https://www.agmanager.info/livestock-meat/meat-demand/monthly-meat-demand-monitor-survey-data


Agricultural Economics

MCOOL: Long History
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MCOOL: History, Status, and 
Next Steps

Glynn Tonsor 
Dept. of Agricultural, Food, and Resource Economics

Michigan State University

Great Lakes Professional Cattle Feeding & Marketing Shortcourse

February 10-12, 2009
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Partial EARLY Timeline of MCOOL in the U.S. 
Became law in 2002 Farm Bill 
Delayed in 2004 until Sept. 2006 
Delayed in 2006 until Sept. 2008
May 2008 law was modified 
July 2008 interim final rule issued 
Dec 1st 2008 WTO Process initiated

Jan 15th 2009 USDA AMS published final rule 

Mar 16th 2009 Became effective 
◦ Covers grocery sales of fresh beef, pork, and chicken 
◦ Processed meat products, meat from restaurants, turkey, and several other products are exempt 
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Continued Timeline of MCOOL in the U.S. 
Mar 16th 2009 became effective 

2012 WTO found law violated Technical Barriers to Trade agreement

May 2013: 2009 Rule was Revised & Implemented 
Clarifies retailer definition, eliminate commingling flexibility, & requires production step origin country 

designations on muscle cuts 

April 2015 USDA’s Report to Congress https://www.agri-pulse.com/ext/resources/pdfs/u/s/d/r/t/USDACOOLEconomicReport.pdf

December 18, 2015 USDA stopped enforcing COOL requirements for beef & pork
Consolidated Appropriations Act of 2016 repealed COOL requirements

https://www.agri-pulse.com/ext/resources/pdfs/u/s/d/r/t/USDACOOLEconomicReport.pdf
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MCOOL: Labeling Examples
https://www.agri-pulse.com/ext/resources/pdfs/u/s/d/r/t/USDACOOLEconomicReport.pdf

https://www.agri-pulse.com/ext/resources/pdfs/u/s/d/r/t/USDACOOLEconomicReport.pdf
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MCOOL: 30,000’ Dispute Overview
Proponents: 
◦ Argue consumers demand origin information and have a “right to know” the 

provenance of meat products

Opponents: 
◦ Contend cost increases of compliance exceed benefits  
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MCOOL – GT Work Samples

https://www.agmanager.info/ag-policy

https://www.agmanager.info/ag-policy
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MCOOL – GT Work Samples
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MCOOL: Key Findings
Demand for covered meat products was not impacted 

Typical U.S. residents unaware of MCOOL & do not look for origin information 
on meat products 
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MCOOL: Key Findings
Consumers regularly indicate they prefer products with origin information yet 
hold similar values of alternative origin labels 

Robust conclusions across species and products examined
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MCOOL: Key Findings

https://www.beefmagazine.com/marketing/cool-
report-congress-how-did-it-affect-producers

https://www.beefmagazine.com/marketing/cool-report-congress-how-did-it-affect-producers
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MCOOL: Key Findings

https://www.beefmagazine.com/marketing/cool-
report-congress-how-did-it-affect-producers

https://www.beefmagazine.com/marketing/cool-report-congress-how-did-it-affect-producers
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Food 4 Thought
oWhat is general acceptance of cattle producers to livestock ID/traceability? 

oWhen was last time you saw a beef roast or tongue with an antibiotic-free label? 

oWhat price & quantity patterns would you expect if US imports &/or exports 
declined significantly?   

oWhat impact would active MCOOL had on FS-2-Retail “pivot” during COVID-19?
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Necessary vs. Sufficient

Consumer Interest 

Consumer Willingness-to-Pay 

Good for Some Industry Participants

Good for All Industry Participants/Society
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Mindset
U.S. currently is a global leader in grain-finished beef production 

GT is (cautiously) optimistic about long-term, global demand opportunity  
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Mindset
U.S. currently is a global leader in grain-finished beef production 

GT is (cautiously) optimistic about long-term, global demand opportunity  

Industry in-fighting is perhaps biggest impediment 
fights over a piece of today’s pie vs. collaborative growth of the pie’s size

Would prefer to have 10% of $1,000 [$100 for you/$900 for others] OR 100% of $10?

On balance, mandated labeling policies should be pursued with caution
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Take-Home Message
Society’s approach to protein production will change with:
◦ Technology availability
◦ Customer & consumer perceptions & preferences 
◦ Market signals & Regulations

34

AND THAT’S 
OKAY!
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More information available at:

This presentation will be available in PDF format at:
http://www.agmanager.info/about/contributors/individual/tonsor.asp

Host of additional industry resources are cross-linked as well 

35

EMAIL: gtonsor@ksu.edu    

Twitter: @TonsorGlynn

http://www.agmanager.info/about/contributors/individual/tonsor.asp
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