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Upfront, Let's Pause

Demand = Consumption?




Demand is NOT Per Capita Consumption

2013 Beef Demand
Determinants
Study et

http://www.beefboard.org/evaluation/
130612demanddeterminantstudy.asp

Cow Calf Weekly

Your news, anywhere, anytime.

MARKETING > OUTLOOK

What's The Similarity Between Blue Jeans and Beef Demand?

Beef consumption and beef demand isn't the same thing. Here's an
explanation.

Burt Rutherford | Sep 19, 2013

http://www.beefmagazine.com/beef-demand/what-
s-similarity-between-blue-jeans-and-beef-demand




BEEF PRICE-QUANTITY RELATIONSHIP
Annual, Retail Weight, Deflated All Fresh Retail Price
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Livestock Marketing Information Center

Beef Demand Resources




See AgManager.info

https://www.agmanager.info/livestock-meat/meat-demand
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Livestock & Meat

See AgManager.info

Meat Demand Research Studies

(links to Articles & Exec. Summaries)
>“Impact of New Plant-Based Protein Alternatives on U.S. Beef Demand”
> “USDA ERS Meat Price Spread Data Product Review”

>“Assessing Beef Demand Determinants”

> ..




See AgManager.info

Monthly Domestic Meat Demand Indices
[USDA/BLS Data]

» Broad barometer based on per-capita disappearance & ERS/BLS retail $

>5-6 week lag: August 9t posted June demand indices

Demand Index (lan. 1988=100)
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Monthly Domestic, All-Fresh Retail Beef Demand Index, Jan. 1988-present

Jun-2022: 88.63
May-2022:84.43 Domestic per-capita beef
dmenoedl consumption in June 2022
was 11.37% lower than
would have been if
demand was at Jan. 1988
levels

Domestic June 2022 beef

demand was above May

2022 & below June 2021
levels




See AgManager.info

Monthly Export Meat Demand Indices
[USDA/BLS Data]

» Measure of foreign demand for US beef

>Fresh, frozen, chilled, and variety beef categories (USDA Foreign Ag. Service #s)
Y g gnAg
>5-6 week lag: August gth posted June demand indices

Monthly U.S. Beef, Export Demand Index, Jan. 2010 (base) - present

Jun-2022:230.47

May-2022: 238.30 .
1un-2021:200.73 * Foreign purchases of U.S.

beef in June 2022 were
130% higher than would
have been if demand was
at Jan. 2010 levels

* June 2022 export beef
demand was below May
e 2022 & WELL above June
2021 levels
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See AgManager.info

Monthly Meat Demand Monitor (MDM)

[Survey Data / Beef & Pork Checkoff Supported]
» Launched Feb. 2020

» Domestic insights specific to retail/grocery and food service/restaurant

>Month|y reports, often posted within 5 business days of month-end

KANSAS STATE
UNIVERSITY KaNsas Stare

KANSAS STATE it f§ ¥ Monthly Summary
oy Reports

v Methods &
Monthly Meat Demand Monitor, Methods, and Procedures
Supporting Infermation

v Academic Papers
Monthly Meat Demand Monitor [Survey Data] using MDM Data

. v' Use in Gov't
BEEF, =
". K-STATE

fuesearch and Extension
Funded i pan iy

: Testimony

Livestock & Meat

Profectod Feede Cattle Pross Monthly Meat Demand Monitor

v Examples of Media
e e Coverage




Current Domestic Beef Demand
Situation & Inflation Impact
Insights

MDM Based Information

Master WTP Indices (Feb 20' = 100), Ribeye Offerings
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—e—Ribeye Steak (Retail) —e—Ribeye Steak (Food Service)

https://www.agmanager.info/livestock-meat/meat-
demand/monthly-meat-demand-monitor-survey-data
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Apr-20, 107.49

Master WTP Indices (Feb 20' = 100), Ground Beef/Hamburger Offerings
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Self-Declared Diet Tracking
Self-Declared Diet, Feb. 2020 - July 2022 (Source: MDM Project)
100% 6% = 7% : 6% 6% ﬁ%
wm me%m%%% % 6% 7%
0% 1 1 1 182, 148%19%1
80%
70%
60%
50%
40%
705670267
30% 6295
20%
10%
0%
0O o O o 9O 0O 9O 9O 90 O O el oo o e e o o e e o e AN AN N N N N
A o B B B L L N L R B L . B 1 B L L e T
$5555235358534858553358z35383348:8:8355°+3
® Regularly Consume Animal Products ® Flexitarian ® Vegan or Vegetarian # None of the Above

A\ N




Protein Values — What Drives Purchasing?

Protein Values
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Mean Importance
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Taste is ~1.6x importance of Price
Convenience is >4x importance of Env. Impact or Origin/Traceability

Inflation Adjustments Underway

Which of the following best describes changes you have made in response to
higher retail meat prices in 2022 (please check all that apply)?
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Inflation Adjustments
Peaking Price Expectations?

Average retail meat price expected next month, compared to current prices
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More information available at:

Q@@ AgManager

This presentation will be available in PDF format at:

http://www.agmanager.info/about/contributors/individual/tonsor.asp

Host of additional industry resources are cross-linked as well
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